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editorial | By Robert Nieminen

The Enduring Intersections
of Design

Fashion and interior design share many commonalities, but perhaps the most interesting is the fact that they both

can be trendy, timeless and cyclical. Some fashion trends pass quickly, but others — like a black cocktail dress or
a well-tailored suit — never go out of style.

Likewise, though the interiors world has seen its share of fads come and go, a well-designed space or product can
stand the test of time. Perhaps no one is as familiar with the intersection of fashion and interiors as designer Jhane
Barnes, the subject of this month’s Profile (page 28).

During her illustrious career which began “reluctantly” in fashion, Barnes has applied her creativity and love of
mathematics to product design — ultimately creating enduring pieces that inspire.

“I've always believed in designing clothes for men that were not trendy, but at the same time quite unique,” she says.

Barnes believes that creating products such as flooring should also last a long time, "since it’'s invasive to install and
best for the environment the longer it's being used and appreciated. | want the customer to not tire of my designs and
feel good looking at them for many years.”

Barnes employs an innovative design process using a proprietary mathematic algorithm to generate unique
patterns. She has manipulated them to create carpet and flooring for Tarkett, textiles for Knoll, furniture for Bernhardt
and eyewear for Kenmark.

Crossing over between markets isn’t new or exclusive, of course, but it's a trend that’s happening increasingly in
the industry — and technology is at its center. As professionals progressively spend time working wherever it best suits
them (because of mobile technology), the design of the workplace is starting to look and feel a lot more like home or
a favorite destination hotel, a trend we examine in greater detail in this month’s Report (page 20).

“Guests wanted to experience a sense of place and a sense of comfort. The next logical step, as technology
has allowed our workforce to become more mobile and move away from the traditional work environment, was the
crossover from residential/hospitality to commercial,” explains Giana DiLeonardo, partner at hospitality design firm
DiLeonardo International.

As such, terms like “resimercial” and “respitality” have emerged to define this crossover trend and ultimately point to
the fact that people are looking for authentic experiences that reflect their identity and values.

Similarly, hotel design continues to embrace the idea of localization, providing travelers with genuine experiences
that are rooted in their locale.

“People like the local experience, and travel because of the experience,” Miriam Torres, co-founder of Parker-
Torres Design, tells us in this month’s Field Notes (page 16). “Brands want to bring the local feel and aesthetic into the
industry so people can travel and know where they are, even if they are in the hotel all day long.”

In this issue, we also explore emerging trends such as how retailers are using design to blur the lines between store
and showroom, showroom and art exhibit (page 56); why children need engaging library spaces, and how libraries are
this century’s town squares (page 24); and how Maslow’s hierarchy provides an understanding of how to help building
occupants meet their psychological needs while evaluating the impact of built space upon the human psyche (page 58).

What these and other stories in this issue tell us is that design is imbued with immense power to cross boundaries
both seen and unseen. Whether it’s overlapping market segments, embracing cultures or transcending time constraints,
design permeates every facet of our daily experiences and the spaces in which we have them.

It's been our mission for the past 35 years to explore these intersections and how they shape our lives — and we
encourage you to delve deeper into this issue and discover how it can impact yours. H
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MISSION STATEMENT

interiors+sources® is dedicated to the advancement of the commercial interior design profession. It connects design professionals with the
projects, products, firms, and associations that shape the built environment and promotes the value of design services in the creation of functional,
sustainable, and aesthetically pleasing environments. Each issue delivers relevant and timely information that equips design practitioners with
the knowledge and tools necessary to reach design excellence in their own practices. Editorial ideas and contributions are welcome from all
members of the design industry.
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nteriors today are blurry places. The lines that once
distinguished between home, office and hotel are virtu-
ally nonexistent. As people increasingly spend their time
working wherever it best suits them (because of mobile
technology), the design of the workplace is starting to look
and feel a lot more like home or a favorite destination hotel.

The kitchen island, for example, has inspired communal
cafes in offices, and touchdown lounge areas that are remi-
niscent of living rooms or hotel lobbies encourage people
to work away from their desks, assuming they even have a
desk assigned to them. Even the idea that someone could
take a nap in the office to recharge is a nod to the bedroom
back home.

In other words, the influence of residential and hospital-
ity design elements in the workplace are unmistakable, and
the result is a sort of hybrid space that blends the best of all
three worlds.

To be sure, as much as 33% of commercial projects
completed since 2017 reflect a residential or hospitality feel,
according a study conducted by Contract Consulting Group
(CCQ), a research-led strategy firm that serves the contract interiors market, in
partnership with National Office Furniture. While the figure may appear some-
what low, it suggests one out of every three new office spaces is distinctly
more casual than before. Notably, 86% of respondents to the survey agreed
that corporate environments as a whole are evolving to embrace a more resi-
dential and hospitality influenced look and feel.

While the design industry has embraced our intermingled approach to life, it
seems to be at a loss for what to call it. We throw around terms like “resimer-
cial” (which surveys show designers don't like) and more recently, “respitality”
and “sophisticozy” or simply “casual comfort” in an attempt to define the shift
in the way we design the places we inhabit.

But what exactly do these terms mean anyway, and what do they say
about the current state of design and where it's headed?

Regardless of what
you call it, the
workplace today looks
and functions more
like our homes and
favorite hotels — by
design.
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MAKING SHIFTS IN BOTH DIRECTIONS

“I think what these terms get at, at their core, is that people are looking for very
authentic experiences,” says Kristen Conry, AIA, LEED AP, co-managing director
for Gensler Chicago. “People identify very much with their homes being places
where they have control, where it’s a reflection of their identity, of their values, of
their purpose. And | think that's what people are also looking for in their work-
places and in the hospitality environment.”

Conry points out that companies aren’t looking to recreate a residence at
work, per se, but rather they are asking designers to help forge “a strong con-
nection in terms of purpose and identity that resonates with people in these
other really important places in their lives.”

The crossover between
markets isn’t necessarily new,
however, though it may be more
prominent than before. Giana
DiLeonardo, partner at hospi-
tality design firm DiLeonardo
International, suggests hospital-
ity and residential design have
always shared significant over-
lap in the design sector.

“This trend was most notice-
able in the late '90s and early
2000s with the rise of boutique
properties and lifestyle brands,”
she explains. “Guests wanted to
experience a sense of place and
a sense of comfort. The next logical step, as technology has allowed our work-
force to become more mobile and move away from the traditional work environ-
ment, was the crossover from residential/hospitality to commercial.”

The influences go both ways as well, Conry says. She notes the workplace
is becoming a richer experience because it’s taking cues from hospitality
environments in terms of how to best execute things like amenities. »

TOP OF PAGE AND ABOVE Today's workplaces look and
feel more like home or a destination hotel because of
furnishings, fixtures and finishes that are reminiscent
of relaxed spaces.
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Conversely, hospitality is learning that as people live more seamless lives in
terms of “live-work-play,” they are looking for that multi-functionality wherever
they go. “Hospitality is taking cues from the workplace and how they can
make their settings more conducive to letting people do what they need to do
on their terms,” Conry notes.

COMMUNITY AND CHOICE ARE KEY DRIVERS

The technology and share economy sectors have been at the forefront of the
drive and appeal for these kinds of spaces, according to DiLeonardo. “Campus
facilities that prioritize communal spaces such as kitchens and living rooms, are
attractive to workers looking for a new, more collaborative work environment,”
she says. “Today, armed with a laptop or tablet, meeting over a cup of coffee in
the kitchen, or sneaking away to a private nook out of the open office environ-
ment for some focused time, have become the new modes of work in work-
place design.”

Conry says the move toward providing more communal spaces in the
workplace is ultimately about providing employees with more choices to find the
appropriate space to do the type of work they need to accomplish. The goal is
not to provide a café, coffee shop or lounge as a place to give people a break
from work, per se; rather, it’s giving them a space to take a break from the way
they’re working in a different type of setting that might involve a food and bever-
age or communal experience, she points out.

“I think at its core, it's about giving people those places to come together in
the ways that they find the most satisfaction and drive outcomes for the busi-
ness,” Conry says. “Another part of it that is really important as a driver is strik-
ing the right balance between giving
people some ownership and control
over their spaces and finding the right
degree of privacy when they need it,
and then allowing them places where
they can engage everyone and benefit
from the energy that comes with some
of those more collaborative and com-
munal spaces.”

Moving seamlessly between public
and private spaces is at the core of the
hospitality experience, Conry points
out. In a hotel, for example, guests
can easily retreat to the privacy of their
room when they need quiet or meet
with coworkers or friends in the lobby
or restaurant when they want to social-
ize or meet in larger groups. She says
to the extent that the workplace can
offer similar experiences and choices, it
will ultimately help employees function

at their full potential to the benefit of the
business.

ABOVE Workplace cafes like this one aren't
only about giving people a break from work,
but rather a change in the way they work.
DESIGN BY GENSLER; PHOTOGRAPHY BY ERIC LAIGNEL

LEFT Communal spaces that encourage col-
laboration, creative thinking and open conver-
sations are hallmarks of the respitality trend.
DESIGN BY GENSLER; PHOTOGRAPHY BY JASON KEEN

UPDATING OFFICE DESIGN

According to National Office Furniture, the “respitality” trend signals the migration
of the home-style design aesthetic to the modern work environment, the intent of
which is to make the office feel less “office-like.” This involves bringing furnishings,
fixtures, finishes and materials that are reminiscent of residential or hospitality envi-
ronments into the workplace.

The range of products available to achieve this aesthetic runs the gamut from
mix-and-match clusters of sofas, lounge seating, sectionals, guest chairs, cre-
denzas, lighting, bookshelves and more. These pieces reveal a little hint of utility,
the arrangements of which resemble a well-appointed hotel room or home living
room rather than an office.

But effective design strategies go well beyond choosing the appropriate
aesthetics. Both DiLeonardo and Conry suggest that hospitality design is more
concerned with flow and understanding a guest’s journey through a space.

“Creating moments of activity, whimsy and respite are all part of the hospitality
designer's playbook, and those strategies translate well into a corporate environ-
ment,” DiLeonardo notes. “Supporting the workflow and daily routine, as well as
wellness and morale, can all be mirrored in the built environment.”

Conry agrees and points out that the hospitality industry is laser-focused on
who the guest is and what their experience with hotel brands is like from their first
to last points of contact. Hotels consider everything from a customer’s very first
moment of engagement while booking their stay to their arrival at the property;
their guestroom experience to the sense of wellness they feel; the food and bev-
erage and social environments; all the way to their departure from the property.
She believes workplace design should be considered just as carefully.

“| think it's no different in the workplace setting, where we need think through
the touchpoints and ask, ‘Who is this for?”” Conry says. Whether it's employees,
clients or other stakeholders, companies need to think through how people
arrive, how and where they work, how they interact and the choices they have to
engage in different types of settings that enable them to do their jobs day-in and
day-out.

A few examples of effective hospitality design strategies that can be integrated
into the workplace include:

e Properly located communal spaces that encourage collaboration

without disrupting open office environments

e Spaces that encourage creative thinking and open conversations

e Soft seating and furnishings with a residential feel but are 100%

properly fitted out for work with connectivity

e Furnishings that are ergonomically designed and durable

THE CROSSOVER CONTINUES

While the design industry may never settle on a term to describe the merger of
these markets, what'’s clear is the trend will continue into the future. The lines
will keep vanishing as workers become more mobile and the share economy
continues to expand.

“Environments such as WeWork, which blur the lines of hospitality and work-
place, will continue to be on the rise, and hospitality consultants will be invaluable
as they bring their expertise in creating unique and appealing spaces into the new
workplace environments,” DiLeonardo predicts.

Conry foresees a continued investment in the hospitality and residential
elements in the workplace that “create a rich experience that's tied to purpose
and that creates a strong sense of belonging for people,” she says. “Things
are becoming increasingly mobile, and the value that a physical workplace
brings is really in that identity and belonging, and experience is at the heart of
that. Investing in these elements to create a rich and varied multi-choice space
is definitely critical, and | think we’ll continue to see that moving forward.”
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